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RESIDUES, CONSUMER ADVICE:

% ANALYSED IN PRODUCTS
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RESULTSRESULTS

- In first instance no reaction 

(but denying & trying to marginalise NGO's)

- Court cases speeded things up

- After 1-3 years rearranging of supply chain (2003-present):

• triple testing in advance

• supplier in/out

• integrating residue testing in EUREP-GAP 

- Traders offer negotiations on ban black list pesticides (2005)

- Government starts publishing offenders 
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- Practice > 42 systems present in EU-15 (Agra CEAS) 
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- Start EU supermarket front-runner group for IPM

- Lobby EUREP-GAP for (stricter) IPM

- Amend TS through EP-lobby

- Focus on the nationals plans to be set up under TS

- Create EU IPM network for inspiration, communication 

& extension

- More ideas ?
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